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How the SEND Local Offer Reviewed 2025 

Process and Timeline 2025 

Date Actions 
August 
2025 

 SEND Team and Website Team met and prepared the SEND Local 
Offer Annual Review. 

 SEND Team and One Borough Voice Team met and prepared the 
SEND Local Offer Annual Review Public Consultation. 

September 
2025 

 SEND Team collaborated with a variety of stakeholders across 
education, health, social care, to review and update the content 
of SEND Local Offer, such as: 
 Education Commissioning 
o Aspire Virtual School  
o BDSIP 
o Career Advisers  
o Early Years and Childcare 
o Early Years SEND Inclusion  
o Education Inclusion  
o Educational Psychology Service  
o Family Information Service 
o Inspiring Futures: The LBBD Cultural Education Partnership 
o Post 16 High Needs Commissioning 
o School Admissions  
o Virtual SEND and Lead SEND Professionals  
o Youth Service 
 Children’s Care and Support 
o Children and Young People Disability Hub 
o Children with Disability  
o Dynamic Support Register 
o Family Hubs and Family Navigators 
o Portage and Inclusion 
o Short Breaks 
o Targeted Early Help  
 Adult Care and Support 
 Adult Learning 
 Benefits and Welfare 
 Family Hub Early Communication and Language Support  
 Housing  



 Inclusive Employment & Skills 
 Our Hubs and Community Navigator 
 Transport and Travel Assistance 
 0-19 Health Child Programme 
 NHS North East London Foundation Trust 
 NHS North East London 

 SEND Local Offer Annual Review Public Consultation shared with 
Just Say Parent Carer Forum, children, young people and parents, 
educational settings, health partners, multi-agency 
professionals, voluntary organisations and charities. 

October 
2025 

SEND Team and Website Team adopted ‘You Said We Did’ approach 
to act upon and respond to all comments received. 

November 
2025 

 SEND Local Offer 3.0 (draft) ready for test and feedback. 
 SEND Team tested and sought real user’s experience for 

improvement during parent coffee mornings and parents’ 
evenings at special school and mainstream school with ARP staff 
and parents. 

December 
2025 

On 5th December, SEND Local Offer annual review was completed, 
SEND Local Offer 3.0 (final) launched, and SEND Local Offer 
Summary of Comments published. 

 

Accessibility of information and the content 

SEND Team collated all information from across education, health and social care 
services, public, children and young people and their families:  

 

1. Suggested changes and amendments from services across education, health 
and social care, following the agreed format in 2023 co-production events with 
CYP and parents:  
 LBBD CYP and parents preferred SEND Local Offer styles: easy read, plain 

language, colourful with visuals/videos, short sentences, or bullet points. 
 If there is already a page about the service on the LBBD corporate website 

or NHS website, the service provides a valid link, a summary and/or a 
suitable image/logo. 

2. Ongoing feedback received after SEND Local Offer 2.0 launched (5th December 
2024), the Public Consultation report, suggested changes and amendments 
from children and young people, parents and multi-agency professionals. 

3. SEND Local Offer website statistical reports (data of views and engagement). 



‘You Said, We Did’ (2025/2026) 
Dear all 
 
Since the launch of the SEND Local Offer, we have embraced a ‘You Said We Did’ 
approach, actively responding to all feedback we receive to enhance our services.  
 
This year, we are pleased to report that 100% of respondents of the public SEND Local 
Offer Annual Review survey indicated that they felt no changes are needed for the 
website. The majority expressed satisfaction that the information is clear, the design is 
attractive, and finding relevant details is straightforward. We value your appreciation 
and are dedicated to not only meeting statutory requirements but also continuously 
striving for excellence.  
 
While we are proud of this feedback, we have noted one request for increased 
transparency. According to SEND Code of Practice 4.7, ‘’transparency’’ implies that the 
Local Offer should be clear about how decisions are made and who is accountable and 
responsible for them. Our SEND Local Offer fulfils this requirement, as demonstrated 
by:  
 Our SEND Local Offer connects to the Education Inclusion Team, which 

outlines the decision-making processes and terms of reference for the Local 
Authority Education Panels, including the Rapid Response Group (RRG), 
Vulnerable Pupil Hot Clinics (VPHC) and Education Placement Panel (EPP).  

 Our SEND Local Offer links to the Short Breaks Team and the Children with 
Disabilities Team, providing essential details about eligibility criteria and 
decision-making to assist parents and professionals in obtaining the right 
support at right time.  

 Our SEND Local Offer connects to the Home to School Travel Assistance Policy, 
which provides comprehensive details about application, awards, reviews, 
appeals etc. 

We are committed to enhancing our communication about how decisions are made 
and who is accountable for them, ensuring that we maintain a high level of 
transparency.  
 
Notably, nearly 70% of respondents discovered our SEND Local Offer through 
education providers or teachers. This insight encourages us to strengthen our 
collaboration with schools to promote the SEND Local Offer and its services, 
particularly during events such as parent coffee mornings, parents’ evenings, and staff 
training sessions. We are looking forward to meeting you in the coming months! 
 
Thank you very much again for your feedback and continued support. 
 
Regards 
SEND Team | Statutory SEND Services 



‘We are dedicated to not only meeting statutory requirements 
but also continuously striving for excellence.’ 

 

��  What’s New in our SEND Local Offer (2025/2026) �� 
 

2 ����� 
What’s On Event 
Calendar 
 
 

Thank you to our Website Team and OurHubs System colleagues’ 
ongoing efforts and hard work. Our SEND Local Offer now 
successfully features an up to date ‘’What’s On’’ calendar 
showcasing a variety of SEND and inclusive activities for our 
SEND families and the broader community:   
 

  
 

3 ����� 
Professional 
Zone 
 

Thank you to our colleagues across education, health, care, 
employment, housing, welfare, transport. Your contributions have 
significantly enhanced our Professional Zone, making it easier for 
professionals to find the information they need at their fingertips: 
 

https://localoffer.lbbd.gov.uk/whats-on/


 
 

4 ����� 
Early Years 
Inclusion Team  
 

Thank you to our Early Year Inclusion Team colleagues. Your 
dedication and efforts have led to the creation of a new page for 
our services, ensuring better communication and support for our  
service users:   
 

 
 

https://localoffer.lbbd.gov.uk/information-advice-and-support/professional-zone/
https://localoffer.lbbd.gov.uk/early-years-0-5/early-years-inclusion-team/


5 ����� 
Education 
Psychology 
Service - Parent 
Carer Support 
Helpline 
  

Thank you to our Educational Psychology Service colleagues. Your 
dedication and efforts have led to the creation of a new page for 
our services, ensuring better communication and support for our 
service users:   
 

 
 

 
 

https://localoffer.lbbd.gov.uk/school-age-5-16/education/support-for-schools-and-settings/#Psychologists
https://www.lbbd.gov.uk/sites/default/files/2025-10/EPS%20Parent%20Carer%20Support%20Helpline%20Leaflet%20v2.pdf


6 ����� 
Portage and 
Inclusion 
Education 
Service  
 
 

Thank you to our Portage and Inclusion Education Service 
colleagues. Your dedication and efforts have led to the creation of 
a new page for our services, ensuring better communication and 
support for our service users:   
 

 
 

7 ����� 
Short Breaks 
Team 
and 
Dynamic Support 
Register 
 
 

Thank you to our Children with Disability Service colleagues. Your 
dedication and efforts have led to the creation of a new page for 
Short Breaks Team and Dynamic Support Register services, 
ensuring better communication and support for our service users:   
 
 
 

https://localoffer.lbbd.gov.uk/portage-and-inclusion-education-service/


 
 
 

 
 

8 ����� 
0-19 Health Child 
Programme 
and 
B&D Children 
and Families 
Health Service 

Thank you to our 0-19 Health Child Programme Team and NHS 
North East London Foundation Trust (NELFT) colleagues. Our 
SEND Local Offer has now integrated direct links to the NHS 
NELFT Barking and Dagenham Children and Family Health 
Services and NHS NELFT Barking and Dagenham Health Service 
pages, improving navigation and strengthening our collaborative 
support for SEND families and communities:  
 

https://www.lbbd.gov.uk/short-breaks-team
https://www.lbbd.gov.uk/children-young-people-and-families/disability-and-special-needs/dynamic-support-register


 
 

 
 

https://localoffer.lbbd.gov.uk/health-services/
https://www.nelft.nhs.uk/0-19-service/


 
 

9 ��������������������������������������������������������������������������� 
Adult Social Care 
and Support 
Services 
 
 

Congratulations to our Adult Social Care and Support Team 
colleagues as they have been rated ‘outstanding’ by the Care 
Quality Commission (CQC)!  
 
Also, thank you for their contribution – we now have enhanced 
directory of Adult Health and Social Care in our Professional Zone 
and page for Transition to Adult Health and Social Care Services:  
 

 
 

https://www.nelft.nhs.uk/services-barking-dagenham
https://localoffer.lbbd.gov.uk/information-advice-and-support/professional-zone/


 
10 
����� 
Preparation for 
Adulthood - 
Independent 
Living  

Thank you to our Adult Social Care and Support Team and Housing 
Team colleagues. Your dedication and efforts have led to the 
enhanced page for Preparation for Adulthood – Independent 
Living, ensuring better communication and support for our 
service users:   
 

https://localoffer.lbbd.gov.uk/preparing-for-adulthood-16-25/transition-to-adult-health-and-social-care-services/


 
 

 

https://localoffer.lbbd.gov.uk/preparing-for-adulthood-16-25/independent-living/


SEND Local Offer Website -
Share your views

SURVEY RESPONSE REPORT
26 August 2025 - 05 October 2025

PROJECT NAME:
SEND Local Offer Website



SURVEY QUESTIONS

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025

Page 1 of 17



Q1  How did you first hear about the SEND Local Offer website?

10 (66.7%)

10 (66.7%)2 (13.3%)

2 (13.3%)2 (13.3%)

2 (13.3%)1 (6.7%)

1 (6.7%)

0 (0.0%)

0 (0.0%)

0 (0.0%)

0 (0.0%)

From an education provider (nursery, school, college) or a teacher

A group on social media (e.g. Just Say Parent Carer Forum, Speak Up Young People Forum)

From another support service and professional Other (please provide details) From an internet search

At an in-person event (e.g. SEND Drop-in, coffee morning or parents evening)

Question options

Optional question (15 response(s), 0 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025

Page 2 of 17



Q2  In the past 12 months, how many times have you used the Local Offer website ?

1 (6.7%)

1 (6.7%)

1 (6.7%)

1 (6.7%)

3 (20.0%)

3 (20.0%)

6 (40.0%)

6 (40.0%)

4 (26.7%)

4 (26.7%)

Daily Weekly Monthly Every few months Never
Question options

Optional question (15 response(s), 0 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q3  When visiting the website, to what extent do you agree with the following statements?

Strongly disagree

Tend to disagree

Neither agree nor disagree

Tend to agree

Strongly agree

Question options

105 15 20

The information is easy
to understand.

The design and
appearance of the

website is a...

It is easy to find the
information I am looki...

The information is
accurate and up to

date.

It is easy to provide
feedback on the Local

O...

3

5

3

4

3

7

5

7

3

5

4

5

3

4

5

1

2

3

2

Optional question (15 response(s), 0 skipped)
Question type: Likert Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q3  When visiting the website, to what extent do you agree with the following
statements?

Strongly agree : 3

Tend to agree : 7

Neither agree nor disagree : 4

Tend to disagree : 1

Strongly disagree : 0

1 2 3 4 5 6 7 8

The information is easy to understand.

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Strongly agree : 5

Tend to agree : 5

Neither agree nor disagree : 5

Tend to disagree : 0

Strongly disagree : 0

1 2 3 4 5 6

The design and appearance of the website is attractive.

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Strongly agree : 3

Tend to agree : 7

Neither agree nor disagree : 3

Tend to disagree : 2

Strongly disagree : 0

1 2 3 4 5 6 7 8

It is easy to find the information I am looking for.

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Strongly agree : 4

Tend to agree : 3

Neither agree nor disagree : 4

Tend to disagree : 3

Strongly disagree : 0

1 2 3 4 5

The information is accurate and up to date.

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Strongly agree : 3

Tend to agree : 5

Neither agree nor disagree : 5

Tend to disagree : 2

Strongly disagree : 0

1 2 3 4 5 6

It is easy to provide feedback on the Local Offer website.

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q4  Which sections of the SEND Local Offer website do you find the most useful? (Please
select all that apply)

Have Your Say Early Years 0-5 Other (please provide details) Preparing for Adulthood

Information, Advice and Support Young People 16+ School Ages 5-25 What's On

About SEND Local Offer

Question options

1

2

3

4

5

6

7

8

9

4

8

4 4

7

5

1

Optional question (14 response(s), 1 skipped)
Question type: Checkbox Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q5  Is there anything you would change about the SEND Local Offer website?

14 (100.0%)

14 (100.0%)

0 (0.0%)

0 (0.0%)

Yes No
Question options

Optional question (14 response(s), 1 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q7  Is there anything you would like to see added to the SEND Local Offer website?

1 (7.1%)

1 (7.1%)

13 (92.9%)

13 (92.9%)

No Yes
Question options

Optional question (14 response(s), 1 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Anonymous
8/30/2025 10:33 AM

More transparency

Q8  What would you add, and why?

Optional question (1 response(s), 14 skipped)
Question type: Essay Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q9  Please tick whether you are...

10 (66.7%)

10 (66.7%)

5 (33.3%)

5 (33.3%)

0 (0.0%)

0 (0.0%)

A child or young person with SEND Working with a child or young person with SEND A parent/carer
Question options

Optional question (15 response(s), 0 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q10  What is your age band, or the age of the child you support?

1 (6.7%)

1 (6.7%)

9 (60.0%)

9 (60.0%)

2 (13.3%)

2 (13.3%)

1 (6.7%)

1 (6.7%)

2 (13.3%)

2 (13.3%)

Over 25 Age 17-25 Age 12-16 Age 6-11 Age 0 - 5
Question options

Optional question (15 response(s), 0 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Q11  Do you use any adaptations to make it easier for you to access the internet? (For
example, large font, closed captioning, software for speech.)

2 (13.3%)

2 (13.3%)

13 (86.7%)

13 (86.7%)

No Yes
Question options

Optional question (15 response(s), 0 skipped)
Question type: Radio Button Question

SEND Local Offer Website - Share your views : Survey Report for 26 August 2025 to 05 October 2025
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Views Sessions Engaged sessions

1 4 7 10 13 16 19 22 25 28 31
0

100

200

300

400

Bounce rate

41.14%
 -5.6%

Active users

1,683
 -59.9%

Engagement rate

58.86%
 4.3%

What do users see when they are in your website?

Which page is the most popular?

Page title and scre… Views

1. Home - Barking and Da… 1,359

2. EHC Needs Assessmen… 463

3. Care and Family Suppo… 453

4. School Age 5-16 - Barki… 379

5. Education - Barking an… 351

6. Education, Health and … 302

7. Schools - Barking and … 204

8. Newsletter - Barking an… 189

9. Events - Barking and D… 186

10. Early Years 0-5 - Barkin… 156

▼

1 - 10 / 229 < >

Event count per user

9.97
 7.7%

Home - Barking
and Dagenham SE…
EHC Needs
Assessment and…
Care and Family
Support - Barking…
School Age 5-16 -…
Education - Barkin…
Education, Health…
Schools - Barking…
Newsletter - Barki…
Events - Barking a…
Others

21.4%

7.3%

7.1%

6%

38.9%

Pages with the longest engagement time

Page title and scre… User engagement

1. Home - Barking and Da… 05:58:10

2. Care and Family Suppo… 04:42:56

3. Education, Health and … 03:55:55

4. EHC Needs Assessmen… 03:40:19

5. Newsletter - Barking an… 02:53:21

6. Schools - Barking and … 02:10:42

7. Education - Barking an… 01:52:14

8. Childcare and Educatio… 01:43:01

9. Information, Advice an… 01:21:15

10. SEND Local and Nation… 01:07:56

▼

1 - 10 / 229 < >

User engagement

00

Home - Barking and Dagenham
SEND Local Offer

Education, Health and Care
(EHC) Needs Assessments and

Plans and Annual Review - Bar…

Newsletter - Barking and
Dagenham SEND Local Offer

1 Jan 2025 - 30 Apr 2025 arrow_drop_downPage title ▼ Device cate… ▼

Overview of your user's behaviour on the site

Events per session

5.72
 -6.5%

SEND Local offer website stats report

mobile
desktop
tablet

46.7%
52.2%

Device usage

0 2K 4K 6K 8K

google / organic

(direct) / (none)

bing / organic

nelft.nhs.uk / referral

ourhubsbd.london / referral

Session source / me… Event count

1. google / organic 7,855

2. (direct) / (none) 6,410

3. bing / organic 1,211

4. nelft.nhs.uk / referral 431

5. ourhubsbd.london / refe… 232

6. bdopportunities.org / ref… 146

▼

1 - 27 / 27 < >

What does this data mean?

Active users Total users

31
30

29
28

27
26

25
24

23
22

21
20

19
18

17
16

15
14

13
12

11
10

9
8

7
6

5
4

3
2

1
0

50

100

150

Views

6,356
 -56.7%

Sessions

2,934
 -53.9%

Name of the data collected Explanation

1. Engaged session An engaged session is a session that lasts longer than 10 seconds, has a
conversion event, or has at least 2 pageviews or screenviews

2. Engagement rate and Bounce rate The engagement rate is the percentage of engaged sessions on your website
or mobile app. The bounce rate is the opposite of the engagement rate. The
bounce rate is the percentage of sessions that were not engaged.
In other words, engagement rate helps you measure the percentage of visits to
your website or app that involved some form of meaningful engagement.

3. Event An event allows you to measure a specific interaction or occurrence on your
website or app. For example, you can use an event to measure when someone
loads a page, clicks a link, or completes a purchase, or to measure system
behavior, such as when an app crashes or an impression is served.

4. Session A session is a period of time during which a user interacts with your website or
app.
A session initiates when a user either opens your app in the foreground or
views a page or screen and no session is currently active (e.g. their previous
session has timed out).
By default, a session ends (times out) after 30 minutes of user inactivity. There
is no limit to how long a session can last.

5. Views or Pageviews Total number of app screens and/or web pages your users saw. (The Views
metric found in the reporting interface is the combination of pageviews and
screenviews.) Repeated views of a single screen or page are counted.

▲

How do visitors find the pages?

If you would like to know more please visit the Analytics dimensions and metrics page on the Google
website where you can find a more detailed explanation on what your data means.

Device category Total users

1. mobile 889

2. desktop 796

3. tablet 19

▼

1 - 3 / 3 < >

Here is some information to help you start interpreting your data.

https://support.google.com/analytics/answer/9143382?hl=en&ref_topic=11151952&sjid=11563555025306423195-EU#zippy=
https://support.google.com/analytics/answer/9143382?hl=en&ref_topic=11151952&sjid=11563555025306423195-EU#zippy=


What’s On (NEW) - Barking an… Christmas for Kids website.

Care and Family Support - Bar… Mencap

Events - Barking and Dagenha… Outlook Live

click

 1

 1

 1

Event name / Event count

Page title Link Text

Page title Views Views per
session Engagement rate Bounce rate Event count Event count per

user
Views

per user
1. Home - Barking and

Dagenham SEND
Local Offer

1,359 1.23 80.87% 19.13% 4,260 5.66 1.81

2. EHC Needs
Assessment and Plan -
Barking and
Dagenham SEND
Local Offer

463 1.09 58.92% 41.08% 1,462 5.26 1.67

3. Care and Family
Support - Barking and
Dagenham SEND
Local Offer

453 1.09 71.94% 28.06% 1,030 3.76 1.65

4. School Age 5-16 -
Barking and
Dagenham SEND
Local Offer

379 1.16 96.94% 3.06% 819 2.98 1.38

▼

1 - 100 / 229 < >

Home - Barking and Dagenham SEND Local
Offer
EHC Needs Assessment and Plan - Barking
and Dagenham SEND Local Offer
Care and Family Support - Barking and
Dagenham SEND Local Offer
School Age 5-16 - Barking and Dagenham
SEND Local Offer
Education - Barking and Dagenham SEND
Local Offer
Education, Health and Care (EHC) Needs A…
Schools - Barking and Dagenham SEND Lo…
Newsletter - Barking and Dagenham SEND…
Events - Barking and Dagenham SEND Loc…
Others

21.4%

7.3%

7.1%

6%
5.5%

38.9%

4.8%

Page title ▼

Overview of your user's behaviour on individual pages

What are people doing once they land on your site?

What are people clicking on? Link Text ▼

1 Jan 2025 - 30 Apr 2025 arrow_drop_down



Page title Views Total users New users Active users 7-day active users 30-day active
users

1. Home - Barking and
Dagenham SEND Local
Offer

1,359 980 572 937 6,100 26,371

2. Care and Family
Support - Barking and
Dagenham SEND Local
Offer

453 351 85 321 2,140 9,054

3. School Age 5-16 -
Barking and Dagenham
SEND Local Offer

379 315 11 314 2,104 8,864

▼

1 - 10 / 267 < >

Users

Active users Total users

Sunday
Monday

Tuesday
Wednesday

Thursday
Friday

Saturday
0

200

400

600

What day of the week your users are most active?

Active users Total users

00 03 06 09 12 15 18 21
0

100

200

300

What hour of the day your users are most active?

1 Jan 2025 - 30 Apr 2025 arrow_drop_down

Overview of the user's activity on your site



Views Sessions Engaged sessions

1 4 7 10 13 16 19 22 25 28 31
0

200

400

600

Bounce rate

46.23%
 13.1%

Active users

2,545
 44.1%

Engagement rate

53.77%
 -9.1%

What do users see when they are in your website?

Which page is the most popular?

Page title and scre… Views

1. Home - Barking and Da… 1,188

2. Newsletter - Barking an… 505

3. School Age 5-16 - Barki… 356

4. Education, Health and … 347

5. Education - Barking an… 342

6. Care and Family Suppo… 336

7. Barking and Dagenha… 332

8. EHC Needs Assessmen… 304

9. Newsletter – Barking a… 268

10. Schools - Barking and … 230

▼

1 - 10 / 365 < >

Event count per user

9.02
 -10.8%

Home - Barking
and Dagenham SE…
Newsletter -
Barking and Dage…
School Age 5-16 -
Barking and Dage…
Education, Health…
Education - Barkin…
Care and Family S…
Barking and Dage…
EHC Needs Asses…
Newsletter – Bar…
Others

13.6%

5.8%

4%
54.4%

Pages with the longest engagement time

Page title and scre… User engagement

1. Home - Barking and Da… 05:45:18

2. Newsletter - Barking an… 03:57:59

3. Barking and Dagenha… 03:12:06

4. Care and Family Suppo… 02:47:35

5. Schools - Barking and … 02:31:16

6. Education, Health and … 02:31:02

7. Newsletter – Barking a… 02:25:13

8. EHC Needs Assessmen… 01:53:51

9. Education - Barking an… 01:46:30

10. Childcare and Educatio… 01:26:02

▼

1 - 10 / 365 < >

User engagement

00

Home - Barking and Dagenham
SEND Local Offer

Newsletter - Barking and
Dagenham SEND Local Offer

Barking and Dagenham SEND
Local Offer

Schools - Barking and
Dagenham SEND Local Offer

1 Aug 2025 - 24 Nov 2025 arrow_drop_downPage title ▼ Device cate… ▼

Overview of your user's behaviour on the site

Events per session

5.4
 -9.1%

SEND Local offer website stats report

mobile
desktop
tablet

36.6%

62.6%

Device usage

0
2.5K

5K
7.5K

10K
12.5K

google / organic

(direct) / (none)

bing / organic

nelft.nhs.uk / referral
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Session source / me… Event count

1. google / organic 10,458

2. (direct) / (none) 9,592

3. bing / organic 1,117

4. nelft.nhs.uk / referral 616

5. ourhubsbd.london / refe… 389

6. govdelivery / email 152
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What does this data mean?

Active users Total users

31
30

29
28

27
26

25
24

23
22

21
20

19
18

17
16

15
14

13
12

11
10

9
8

7
6

5
4

3
2

1
0

100

200

300

Views

8,721
 27.5%

Sessions

4,248
 41.5%

Name of the data collected Explanation

1. Engaged session An engaged session is a session that lasts longer than 10 seconds, has a
conversion event, or has at least 2 pageviews or screenviews

2. Engagement rate and Bounce rate The engagement rate is the percentage of engaged sessions on your website
or mobile app. The bounce rate is the opposite of the engagement rate. The
bounce rate is the percentage of sessions that were not engaged.
In other words, engagement rate helps you measure the percentage of visits to
your website or app that involved some form of meaningful engagement.

3. Event An event allows you to measure a specific interaction or occurrence on your
website or app. For example, you can use an event to measure when someone
loads a page, clicks a link, or completes a purchase, or to measure system
behavior, such as when an app crashes or an impression is served.

4. Session A session is a period of time during which a user interacts with your website or
app.
A session initiates when a user either opens your app in the foreground or
views a page or screen and no session is currently active (e.g. their previous
session has timed out).
By default, a session ends (times out) after 30 minutes of user inactivity. There
is no limit to how long a session can last.

5. Views or Pageviews Total number of app screens and/or web pages your users saw. (The Views
metric found in the reporting interface is the combination of pageviews and
screenviews.) Repeated views of a single screen or page are counted.

▲

How do visitors find the pages?

If you would like to know more please visit the Analytics dimensions and metrics page on the Google
website where you can find a more detailed explanation on what your data means.

Device category Total users

1. mobile 1,618

2. desktop 945

3. tablet 20

▼

1 - 3 / 3 < >

Here is some information to help you start interpreting your data.

https://support.google.com/analytics/answer/9143382?hl=en&ref_topic=11151952&sjid=11563555025306423195-EU#zippy=
https://support.google.com/analytics/answer/9143382?hl=en&ref_topic=11151952&sjid=11563555025306423195-EU#zippy=


Event name / Event count

No data

Page title Views Views per
session Engagement rate Bounce rate Event count Event count per

user
Views

per user
1. Home - Barking and

Dagenham SEND
Local Offer

1,188 1.21 80.16% 19.84% 3,731 5.02 1.6

2. Newsletter - Barking
and Dagenham SEND
Local Offer

505 1.07 42.62% 57.38% 1,475 4.95 1.69

3. School Age 5-16 -
Barking and
Dagenham SEND
Local Offer

356 1.18 95.36% 4.64% 765 2.92 1.36

4. Education, Health and
Care (EHC) Needs
Assessments and
Plans and Annual
Review - Barking and
Dagenham SEND
Local Offer

347 1.04 66.07% 33.93% 941 4.38 1.61
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Home - Barking and Dagenham SEND Local
Offer
Newsletter - Barking and Dagenham SEND
Local Offer
School Age 5-16 - Barking and Dagenham
SEND Local Offer
Education, Health and Care (EHC) Needs
Assessments and Plans and Annual Revie…
Education - Barking and Dagenham SEND
Local Offer
Care and Family Support - Barking and Dag…
Barking and Dagenham SEND Local Offer
EHC Needs Assessment and Plan - Barkin…
Newsletter – Barking and Dagenham SEN…
Others
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Page title ▼

Overview of your user's behaviour on individual pages

What are people doing once they land on your site?

What are people clicking on? Link Text ▼
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Page title Views Total users New users Active users 7-day active users 30-day active
users

1. Home - Barking and
Dagenham SEND Local
Offer

1,188 891 541 847 5,810 26,343

2. Newsletter - Barking and
Dagenham SEND Local
Offer

505 393 236 340 2,327 10,652

3. School Age 5-16 -
Barking and Dagenham
SEND Local Offer

356 291 15 287 1,994 9,267

4. Care and Family 336 254 44 240 1,686 7,802
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Users

Active users Total users
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Overview of the user's activity on your site
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